Japan Unified Communications, Collaboration and
CRM Applications
AN IDC CONTINUOUS INTELLIGENCE SERVICE

The unified communications (UC), collaboration, and CRM market in Japan is growing rapidly for digital
transformation (DX). IT users need real-time collaboration systems because of the globalization of their business
location and their increasing business flow. Also, an enterprise's need to reduce costs, improve workflow efficiencies,
generate new revenue streams, and transform business is greater than ever. A UC/collaboration technology is
valuable for solving business issues and creating new business value for users. In addition, customer communication
and personalized marketing by using a powerful collaboration system become more important to every enterprise.
IDC's Japan Unified Communications, Collaboration and CRM Applications service is designed to provide detailed
analyses and essential guidance to vendors and channels competing in the Japan UC/collaboration/CRM market. In
2017, this service will enhance several research to the cloud-based UC market, digital marketing, and digital contents
management market for DX.

Markets and Subjects Analyzed
 Enterprise IP telephony equipment (including IP PBX, VoIP gateway,
IP phone, and IP key telephone systems) and extension services
 Enterprise collaborative applications and services
 IP conferencing systems and services

 CRM (sales/marketing/customer service/contact center) solutions
 Enterprise teleworking solutions
 Enterprise social networking

Core Research
 Japan Unified Communications and Collaboration Systems Market
Forecast and Share
 Japan Unified Communications and Collaboration Systems
Enterprise User Survey

 Japan Content Applications Market Forecast and Share
 Japan CRM Market Forecast and Share
 Japan Teleworking Market Forecast

In addition to the insight provided in this service, IDC may conduct research on specific topics or emerging market segments via research offerings
that require additional IDC funding and client investment. To learn more about the analysts and published research, please visit: Japan Unified
Communications, Collaboration and CRM Applications.

Key Questions Answered
1.
2.
3.
4.

What is the total addressable market of UC including hardware and
UC applications?
Which UC solution is growing and has future opportunity?
What is the business impact of digital marketing and SFA to the
CRM market?
What is the total opportunity for IP contact center solutions, and
how will it grow in the near future?

5.
6.
7.

What is the current state of the teleworking-related market and
relationship to enterprise mobile system?
How does social business deploy as an enterprise collaboration
system?
How is the future position of the software market related to digital
marketing?

Companies Analyzed
IDC's Japan Unified Communications, Collaboration and CRM Applications service reviews strategies, market positioning, and the future direction
of several providers in the Japan UC/collaboration market, including:
Adobe, Avaya, Cisco Systems, Fujitsu, Genesys Telecommunications
Laboratories, Hitachi, IBM, Interactive Intelligence, KDDI, Marketo,
Microsoft, NEC, NTT Communications, OKI Electric Industry, Polycom,

salesforce.com, Synanon, SAS, SAP, SoftBank, Sony, and Synergy
Marketing.

IDC Products and Services: Solving Business Challenges on the 3rd Platform
Whether you are an IT buyer or a technology supplier, IDC’s offerings help you make fact-based decisions on technology purchases and business
strategy. In addition to our portfolio of over 1,000 worldwide research services, we provide a full range of custom solutions, events and decision
making tools for every stage of your business planning. With dedicated lines of business targeting energy, financial services, government,
healthcare, manufacturing, and retail, IDC provides unmatched integration of global technology and vertical industry expertise to deliver industryspecific customer intelligence that gives you a powerful business advantage.

Explore other IDC research and content offerings:

Trackers

Custom Solutions

Events

Industry Research

Digital Hub

International Data Corporation (IDC) is the premier global provider of market intelligence, advisory services, and events
for the information technology, telecommunications, and consumer technology markets. With more than 1,100 analysts
worldwide, IDC offers global, regional, and local expertise on technology and industry opportunities and trends in over
110 countries. IDC's analysis and insight helps IT professionals, business executives, and the investment community to
make fact-based technology decisions and to achieve their key business objectives. Founded in 1964, IDC is a
subsidiary of IDG, the world's leading technology media, research, and events company. To learn more about IDC,
please visit www.idc.com. Follow IDC on Twitter at @IDC.
IDC Japan, 3rd Floor Hulic-Kudan Building, 1-13-5 Kudankita, Chiyoda-ku, Tokyo 102-0073, Japan P. 813.3556.4760
IDC_P15392_0716

